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çSoros 
Kyrgyzstanè
Foundation

ʅ-Vector

Internews

Network 
in Kyrgyz

Republic

2

Main initiators çMedia Research8th waveè,

October-November, 2017.
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çM-Vectorè - research and consultingcompany, focuses on sociological 

and marketing research, consulting and training in the fields of strategic and 
marketing management.

Our values ïresponsibility, professional development, teamwork

About çʄ-Vectorè
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Consulting
Business-planning

Marketing and sales management

Personnel management

Monitoring and Project Evaluation

Trainings

Research, data analysis

Marketing and sales management

Business-planning

Research

Marketing, Social

Electoral, Media Research

Field research and data input

On 
market 
since 
1997

1035
Projects Leader

on market research in 

Kyrgyz Republic

700
Field 

employees

Branch in

RT since 

2005

About Company in Numbers Specialization 

About Us
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CREATIVE IDEA

Media research in Kyrgyz Republic is consistently 

conducted by M-Vectorsince2011

Quantitative research 

across all country regions

Indicator estimation in media market

Analysis of TV dynamics, Radio, 

Printed mass mediaand Internet

Media Research / Project Description
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Beneficiaries

Subjects of a 

media market

TV channels, their owners

Content producersand their clients

Advertisers: private/ public

Advertisement/ consultingagencies

Country citizens

Government agencies and ministries

International and donor organizations

Radio stations, their owners

Goals & objectives of the project

Primary goal ïdevelopment of local media market

Objectivesïprovide users with practical information for decision making on an regular basis
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201120122012201320142015
June December September November

TV

Radio

Newspapers

Internet

Extra. section

3500 
respondents

18+

2400 
respondents

18+

2400 
respondents

14+

2400 
respondents

14+

2000 
respondents

14+

2000 
respondents

14+

TV

Radio

Newspapers

Internet

Extra. section

TV

Radio

Newspapers

Internet

TV

Radio

Internet

Lifestyle

TV TV

Radio

Newspapers

Internet

Digital TV

2016
November

TV

Newspapers

Internet

Life Style

Digital TV

ProjectçMedia Researchè conducted by M-Vector

Program of Transition Initiatives KRTI/ USAID

United media committeeand other market players involved

Involvement of other market players

February

2017

TV

Radio

Newspapers

Internet

Digital TV

October-November October-November

2150
respondents

14+

2167
respondents

14+
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Target audience Methods Effectiveness Geography

Methodology

Population

14 year and above: 

Men and women

Semi-structuredpersonal

interviewson tablets 

throughface-to-face method

Survey languages: 

Kyrgyz, Russian, 

Uzbek

Sample: 

2167 

respondents

Survey period:  

From30st of October

to 5th of November

Random representative 

sample
141

Settlements across 

whole countrySample error

Ñ2%on a country level
(at 95% significance level). 

Weighing conducted across 

regions, ages, genderand 

settlement type


