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About ¢ [-Vectore

(_;M-VGCtOé - research and consultompanyocuses on sociological

and marketing reseaccmsulting and training in the fields of strategic and
marketing management.

Our value$ responsibiljigrofessional developnteamwork
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years 1035 700+ 5 Offlces we work

On the impiieme nted fiel T rkers n “\Yr gyz throughou.t
market projects Tajikistan ar d Canada Central Asia

Turning facts into opportunities since



About Us

About Company in Numbers ' Specialization

Research

Marketingsocial
ElectoraMedia Research
Field research and data input

Consulting

Businesplanning

Marketing and sales management
Personnel management
Monitoring and Project Evaluation

Trainings

Researcldata analysis

Marketing and sales management
Businesplanning
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Media Research / Project Description

Media research in Kyrgyz Republic is consistently
conducted by Mectorsince2011

Quantitative research
across all country regions

Indicator estimation in media market

Analysis of TV dynamid?adiq
Printed mass medand Internet
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Goals & objectives of the project

Primary godl development of local media market

Objectives provide users with practical information for decision making on an regular basis

*************************** - TV channelgheir owners

fffffffffffffffffffffffffffffffffff ~ Radio stationgheir owners

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, - Advertisementconsultingagencies

Beneficiaries
Subjects of a
media market

Content producetand their clients

- Advertisersprivate/ public

Country citizens

\
E

International and donor organizations

Government agencies and ministries
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ProjectctMedia Researeltonducted by Mector
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Media Reearch /
Methodology




Target audience

Population
14year and above
Men and women

Survey languages
Kyrgyz, Russian,
Uzbek

Methodology

Methods

Semistructuregdersonal
Interviewsn tablets
througliacetoface metha

Survey period
From30Ct of October
to 8" of November
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Effectiveness

Random representativi
sample

Sample error

N2%on a country level
(at 95% significance [evel

Weighing conducted across

regionsagesgendeand

a)

—

settlement type

o

Geography

141

Settlements across
whole country

Sample
2167
respondents
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